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Agenda
Thursday August 15 2-5:30
Setting the Foundation for Engaging in Research with Societal Impact
2:00 Welcome, Iana Castro
2:10 Session 1: Publishing Research with Societal Impact 
 Beth Vallen, Co-editor of the Journal of Public Policy and Marketing
2:30 Session 2: Identifying Pressing Social and Global Challenges and Scoping Impact 
 Julie Ozanne 
 Brennan Davis
 Melissa Bublitz
3:30 Break
3:45 Session 3: Business Tools for Accelerating Social Impact Research
 Paula Peter
 Gabriel Gonzalez
5:00 Conclusion

Friday August 16, 8:30-12:30
Designing Research with Societal Impact
8:30 Welcome
8:40 Session 4a: Identifying, Defining and Measuring Social Impact Metrics
 Nita Umashankar
 Linda Tuncay Zayer
 Ron Hill
 Iana Castro
 Martina Hutton
9:40 Session 4b: Moderated Panel Discussion
 Linda Tuncay Zayer, Ron Hill, Martina Hutton, Iana Castro, Nita Umashankar
10:30 Break
10:45 Session 5: Designing a Project with Societal Impact
12:20 Closing Remarks
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Janiszewski, C., & Van Osselaer, S. M. (2022). Abductive theory construction. Journal of Consumer 
Psychology, 32(1), 175-193.

Ozanne, J. L., Davis, B., & Ekpo, A. E. (2022). Research pathways for societal impact: a typology of 
relational engagements for consumer psychology research. Journal of Consumer Psychology, 32(1), 
127-144.

Bublitz, M. G., Peracchio, L. A., Davis, B., Escalas, J. E., Hansen, J., Miller, E. G., Vallen, B., & White, T. B. 
(2022). Stronger together: Developing research partnerships with social impact 
organizations. Journal of Consumer Affairs, 56(3), 1028-1045.

Sample TCR Papers Using These Methods:
Bublitz, M. G., Peracchio, L. A., Dadzie, C. A., Escalas, J. E., Hansen, J., Hutton, M., ... & Tangari, A. H. (2019). Food 

access for all: Empowering innovative local infrastructure. Journal of Business Research, 100, 354-365.
Bublitz, M. G., Chaplin, L. N., Peracchio, L. A., Cermin, A. D., Dida, M., Escalas, J. E., ... & Miller, E. G. (2021). Rise up: 

Understanding youth social entrepreneurs and their ecosystems. Journal of Public Policy & Marketing, 40(2), 
206-225.

Nardini, G., Bublitz, M. G., Butler, C., Croom-Raley, S., Edson Escalas, J., Hansen, J., & Peracchio, L. A. (2022). 
Scaling social impact: Marketing to grow nonprofit solutions. Journal of Public Policy & Marketing, 41(3), 254-
276.
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Thank you to all our amazing presenters
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